
Future-proof:  
youth, sustainability,  
and investments
Trends and insights



Since 2013, the Italian Sustainable Investment Forum 
(ItaSIF), in collaboration with Doxa, has conducted 
several studies to analyse the attitudes towards saving 
and investment in Italy, with a particular focus on SRI 
(Sustainable and Responsible Investment) products. 
Every year, the research focuses on a specific topic, 
and the results are presented during the SRI Weeks1, 
the main event on sustainable finance in Italy promoted 
and coordinated by ItaSIF.
The 2025 edition focuses on the attitudes and ap-
proaches of young adults (18-35 years old) towards 
savings and investment, sustainability, and sus-
tainable investment products.
The study was conducted between May and July 2025 
and consisted of two different stages. The first ex-
ploratory phase was carried out through a qualitative 
study, which consisted of 9 in-depth individual in-
terviews with young people, selected at the national 
level according to specific sociodemographic, occu-
pational, and attitudinal criteria. The first phase iden-
tified the needs and attitudes of the interviewees to-
wards savings and sustainability, especially in relation 
to their lifestyle and lifecycle. In the second quanti-
tative stage 1,200 surveys were conducted using 
the CAWI (Computer-Assisted Web Interviewing) 
methodology. This phase confirmed the trends al-
ready identified during the first stage of the research; 
furthermore, a cluster analysis has been conducted, 
identifying four clusters of young people based on 
their attitudes towards sustainability, financial man-
agement, and sustainable investment.
For younger generations, sustainability represents 
a principle that influences daily activities, both at 
the individual and community levels. In fact, 35% of 
the respondents define sustainability as a guiding 
standard for consumption and life choices, while 
18% consider it a long-term challenge, and 17% a 
principle which should guide public policies. Young 
people identify the following areas as most affected 
by sustainability: waste reduction (selected by 61% 
of the sample), mobility (44%), purchasing choic-
es (43%), and food (36%). However, only 13% of the 
sample pays attention to ESG aspects in financial 
choices. In general, many young people express in-
terest in sustainability themes: 89% of the sample 
actively gathers information on these topics, mainly 
through digital media, in particular social media. Re-
garding worries and fears for the future, the climate 
crisis emerges as one of the main concerns (12%), 
together with health (17%) and financial self-suffi-
ciency (13%). 
Among young people, 69% think they have good fi-
nancial management skills, and 88% stay informed 
about financial themes, mainly through digital 
sources and social media. Young people evaluate the 

reliability of influencers and social media content 
on financial themes based on their competences, 
the clarity of exposition, the transparency of their 
sources, and the absence of marketing purposes. 
Moreover, young people demonstrate a remarkable 
inclination towards saving: 70% of the sample pre-
fers to avoid getting into debt and 66% tries to al-
ways have some financial liquidity available.
The majority of the sample (65%) is financially inde-
pendent thanks to their own income; however, one 
third still relies on financial support from their fami-
ly. Altogether, around 80% of respondents are able to 
save money consistently, although generally in small 
amounts. Young people save money mainly to cover 
future and unexpected expenses (45% and 43%, 
respectively), reach financial independence (40%), 
and pay for trips or experiences (41%). 
When asked how they would use €1,000, young 
people show a cautious and planned approach: 
43% of them would save the entire amount, 25% 
would spend it on a trip or a holiday, 17% would in-
vest in financial products, while the remaining 15% 
would use it for personal expenses or hobbies. If 
the same amount were available for investment, 
most participants (87%) would choose savings or in-
vestment products, mainly for future projects and 
goals (23%), and to cover unpredictable expenses 
(21%). In addition, 19% would invest the sum in search 
of high returns, while a smaller portion (12%) would 
prefer to invest in low-risk products to preserve the 
capital. Lastly, another 12% would invest in financial 
products to generate returns and, simultaneously, 
to fund activities with positive social and environ-
mental impacts. 
The financial decisions of young people reveal both 
their desire for autonomy and their need to receive 
useful advice. Most young people (52%) prefer to 
seek external support before making independent 
decisions, while another significant part of the sam-
ple (43%) relies on trusted connections. Only 5% of 
respondents claim to always take financial decisions 
autonomously. Banks and financial advisors rep-
resent the central reference point for many young 
people (53%), although parents continue to play an 
important role (42%). The study reveals a cautious 
approach towards investment: in fact, most of the 
sample would invest in financial products with a low 
or moderate risk profile (40% and 41%, respective-
ly). In addition, young people prefer to invest in tra-
ditional financial products which are perceived to 
be safe, such as savings products (56%), pension 
funds (48%), and bonds (42%). Cryptocurrencies 
sparked interest among younger generations (23% 
of respondents would consider investing in these 
products) mainly for personal curiosity, diversifying 

1 For more information: www.settimanesri.it; all previous reports and researches are available on the official website of ItaSIF: 
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investments, or obtaining high returns. Nevertheless, 
only a small part of the sample declares to know cryp-
tocurrencies well enough.
A major part of the sample recognises the role of fi-
nance in tackling environmental and social chal-
lenges, although some doubts remain. Indeed, only 
28% of respondents believe that finance could have 
a genuine positive impact, while another 39% think 
finance could work effectively only if backed by co-
herent and transparent regulations. The knowledge 
of sustainable and responsible investment (SRI) is 
widespread, but somewhat still superficial: 78% of 
the sample has heard about SRI products, but only 
15% of respondents declare to know them well, while 
the remaining 22% have never heard about this type 
of investment. Young people tend to associate sus-
tainable investment with positive social and envi-
ronmental impacts (39% of the sample) and with its 
alignment to their personal values (19%). The main 
sources of information on sustainable and responsi-
ble investment are television and social media (both 
selected by 24% of the sample), together with infor-
mation provided by banking institutions or financial 
advisors (21%). 
Among young people who are familiar with sustain-
able investment, 28% have already invested in SRI 
products, while showing a preference for products 
offering tangible results, such as environmental 
impact funds (32%), sovereign green bonds (27%), 
sustainable bonds (25%), ESG life-insurance policies 
(25%), and social impact funds (25%). Overall, young 
people report high levels of satisfaction with their 

ESG investments: 98% of respondents would choose 
them again, 60% would reinvest a similar amount of 
money, and 19% would even consider increasing it. 
Many young people who have already invested in SRI 
products appreciate their positive and stable perfor-
mance (62% and 67%, respectively), as well as the 
transparent and clear communication of social and 
environmental objectives and results (68%). 
Among those who have not yet invested in SRI prod-
ucts, 43% of them would be open to choosing these 
products in the future, 43% of them remain uncer-
tain, while only 14% wouldn’t take them into consider-
ation. The main drivers are low risk (39% of the sam-
ple), the presence of reliable certifications (38%), 
positive social and environmental impacts (33%), 
transparency and accuracy of information (33%), 
and competitive returns (32%). 
In conclusion, the research shows a strong interest in 
sustainable finance among Italian young people, de-
spite a cautious approach: 3 out of 5 would invest up 
to 25% of their portfolio in SRI products, 31% of them 
would allocate between 25% and 50% and 10% would 
be willing to invest more than 50% of their portfolio in 
sustainable investments, with only 1% being ready to 
invest more than 75%. The major perceived obstacles 
are related to information, such as limited knowledge 
of SRI products (41% of the sample), inadequate com-
munication and insufficient proposals from financial 
institutions (34%), a lack of clear and precise infor-
mation (25%), and uncertainty about the sustainabil-
ity of the product (22%).
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